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BLUXE CENTURY IS THE MODERN VOICE OF LUXURY FOR THE DIASPORA
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{ SECRET OF INVESTING IN AFRICA
REDEFINING AFRICAN LUXURY
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‘Bonhams

WHO ARE WE

MAGAZINE ONLINE

We are proud to announce that as a result of our
expansion, The Estate magazine was rebranded in 2022
as BLUXE Cenftury.

BLUXE Century is an annual online luxury publication,
the only publication of its kind with measurable reach in
the Afrocentric and Exofic HNW (High Net Worth)
diaspora across the UK, US, Europe, Africa and UAE.

Bringing together the very best in luxury real estate,
travel, technology, fashion and lifestyle. BLUXE Century
is the go-to brand for a discerning and affluent
diaspora, delivering innovative and highly coveted
content across multiple platforms: online, digital and
social.

PROPERTY | PEOPLE | TECHNOLOGY | LIFESTYLE | TRAVEL
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MAGALZINE EVENTS

Magazine | Online

() Video
‘ D | . “ Events
"L . Digital | Mobile
ART

Social Media
DIGITAL | MOBILE SOCIAL MEDIA

Art




BLUXE CENTURY REACH

BLUXE Century reaches out to a captive audience of
the world’s wealthiest from the diaspora, providing
them with editorial and content on the world’s most
desired high value items. BLUXE Century is distributed to
embassies, hotels and guests, private members clubs
and private jet owners.

Our readers encompass a demographic of individuals
that leading brands would aim to reach including: high
net worth individuals, Fortune 500 executives,
professional athletes, celebrities, diplomats and
entrepreneurs.

DISTRIBUTION

GENDER RATIO

b

MALE 51% FEMALE 49%

AGE RANGE

ehal]

21 - 25 (24%) 26 - 38 (43%) 39 - 65 (33%)

HOUSEHOLD INCOME

AVERAGE £210,000



BLUXE CENTURY AUDIENCE

CIRCULATION
READERSHIP P

78K Tt

DIASPORA ADVERTISING SHARE

23% il

SHARES
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BLUXE CENTURY DISTRIBUTION
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Specialist Distribution

o VIP Airport Lounge Users

o Fortune 500 Companies

o American Embassy

o Luxury Concierge Services

o 500 Luxury Hotels Worldwide
o 15,000 HNWI Subscribers

o Global Events




e BLUXE CENTURY INFLUENCERS

BLUXE Century offers premium & luxury brands,
and highlights people of notoriety, to a
coveted audience of HNW (High Net Worth)
individuals across the global diaspora.

o 81% of BLUXE Century readers are active investors.
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o Collectively, the BLUXE Century audience and
target market, will invest more than £2 Billion in the
real estate and premium & luxury goods and
services market annually.

o 52% of the BLUXE Century audience are
entrepreneurs.

o 1in 3 own more than one property.

o 90% of readers have influenced others to purchase
their recommendations.

o 69% of readers have researched products and
have bought or plan to buy products they've seen
in BLUXE Century.
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BLUXE vy, is the go-to publication for brands
ooking to penetrate the diaspora real estate market.

L' Amandier | Luxury Hotel in Morocco




Deborah Meaden

PEOPLE

BLUXE CENTURY | PEOPLE

This segment of the publication is designed to inspire
and celebrate key figures impacting the global
diaspora, dedicated to challenging the social norms of
society and trail blazing a better future shared by all.
From business magnates to social entrepreneurs,
leaders in politics and industry to artists and social
media voices shaping the international landscape.

BLUXE Century has been instrumental in enhancing the
success of several public figures across the world.



BLUXE CENTURY | TECHNOLOGY

Technology is shaping our global future, combining
essential information and innovation has proven to be
key. BLUXE Century provides insights across the business
of technology and a unique collection of technical
insights from experts throughout the diaspora. From the
latest in business, technology and culture, BLUXE
Century have got you covered.

BLUXE Century is the go-to publication for discovering
innovative diaspora-focused technology solutions.



Cape Verde

TRAVEL
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BLUXE CENTURY | TRAVEL

As the diaspora are one of the most well travelled
groups in the world, this segment of the publication
explores home and abroad, highlighting the beauty
within emerging countries, the vast landscapes, rich
wildlife, and luxury hotels & resorts available. At the
core of this segment, we uncover hidden gems for
readers the leading holiday destinations around the
world.

BLUXE Century is the go-to brand for recommended
travel destinations for the diaspora.



Puerto Banus

BLUXE CENTURY | LIFESTYLE

BLUXE Century showcases the very best in fine dining,
automobiles, private jets, fashion, beauty and other
high value products and services. We publish cutting
edge articles and share information with our readers,
highlighting the very best brands, goods and services
available worldwide. We connect our readers with the
most prestigious and innovative brands in the world.

BLUXE Century is the go-to publication for
recommended lifestyle brands for the diaspora.
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COMMERCIAL OPPORTUNITIES .

Our commercial team is highly experienced\"a’r
delivering effectiye and compelling campaigns.
We can help you:

<+ by deliveringﬁ.fk{a_p’rs’ronding creative pieces to
engage readerss

>

% by offering new advedisSing, opportunities’ to
allow you fo have greatersiandout;

L)

(4

% by distributing to the audience you need to
reach;

L)

>

% by creating an environment that allows you to
engage directly Willg your targeted
demographic.

L)

BESPOKE SOLUTIONS
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'(l"\ PARTNERSHIP

SPONSORSHIP

EVENTS*

ONLINE DISPLAY

SOCIAL MEDIA

CREATIVE SOLUTIONS

PRODUCT/DEVELOPMENT LAUNCHES

BLUXE REFERRAL SALES



PRICING | SPECIFICATIONS

Full Page A5

E'g#Xf'E ‘ Trim: W 148mm x H 210mm.

Bleed: W 154mm x H 216mm | 3mm all
round.

PRICE PER ISSUE
ANNUALLY

Type: W 128mm x H 190mm.

Half Page Horizontal Type: W 128mm x H
92mm.

Gutter Allowance: 3 mm

All rates exclude VAT. For advertising in multiple issues (1 issue per year) P.O.A / Agency commission 10% — included on rate card only. Prices subject to change and special offers.
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*‘W}: are happy‘fco be one of the first repeat ury to béa I‘Tigﬁly“ L “The BLUXE Century team adglll SO much to

t ﬂad‘vertlsers in BLUXE‘Century, we have effedtus avenue t traction in the Ker%_n our VIP event at the US embassy, L@deh

“/ found workifig with the team to develop -~ marketand our subsequent event was a which led to one of the best events we have
new ways to market our development ',guccess 5“ l . facilitated, we will be Workmg with the BLUXE
rewarding. In short, presentation and »f"‘;‘lk _ L ' Century team again in the future..

- Giles Beswick SEleCHIPrOPERyIGIOUR

unique access offered by BLUXE Century Denise Harris _

sets the bar very high.”

Chris Bovey [HelResortGroup

Clients include:

“The BLUXE Century magazine is the most
effective platform we have utilised, on the

8
market for gaining access to high net worth Bonhams 4
diaspora clients. HACKETT
Paul Bailey VtaHI 4 & Vitamix
“BLUXE Century is a brilliant platform and the @ " e,
team are a pleasure to work with. et IILG . ir};gﬁ
| find the magazine visually stimulating and — I CAPTIAL EKO ATLANTIC

look forward to working with you again.

Lauren Von Der Pool _
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CWEALTH

INVEST IN THE FUTURE

CHANGE CAN BF POSITIVE

@ ProPERTY @ PEOPLE @ TECHNOLOGY @ TRAVEL @ LIFESTYLE

ESTATE
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London

Bluxe Global Limited
7 Bell Yard
London, WC2A 2JR, England

E: info@bluxe.eu
W: www.bluxecentury.com
I: @bluxe_century



mailto:info@estatepropertyguide.co.uk
http://www.estatepropertyguide.com/

